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Moss and Jackson

As the official UK pulication of
EuroCatalyst 2003 Wesate ieading up to

the October eventin

Bbon with inter-

views focusing on the-vtews of key players
in the European rnor’tgage market. We

start with Toni Mess the/American in
Amsterdam wheo ismaking it happen, and
Shirley Jackson, who ree:ently joined

EuroCatalyst as full pa':-

MFG: Shirley, EuroCatalyst is driven
by two people with very different
backgrounds. While we are familiar
with Toni and her role in the US and
European mortgage markets, we
know somewhat less about you and
how you fit in with the company?

Jackson: As a proud Canadian and
member of the Commonwealth, I
guess you could describe me as the
quiet one in the company! Toni
approached me with the idea of the
EuroCatalyst event two and a half
vears ago while | was still in Tokyo
working as the deputy managing edi-
tor of The Japan Times. The connec-
tion between my role there and Toni's
vision for European mortgage mar-
kets was the concept of community. A
newspaper is the communication tool
that brings together and informs its

Executive Summary

@ The alm of EuroCatalyst is to bring together and build a dis-
tinct European mortgage lending community that will lead to
a pan-European industry that paraliels or exceeds the size,

scale and scope of the United States

@ The first EuroCatalyst event was held in Madrid last year. Toni
Moss and Shirley Jackson are now building on that achieve-
ment, and this interview provides an in insight to their cument
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community of readers. Imagine the
structure of a newspaper in 3D - that
is what I saw where Toni was going
with EuroCatalyst.

During my tenure at The Japan
Times my role was also the business,
political and technology editor during
a period that spanned the rise and fall
of Japan's bubble economy, so I've
seen an entire evolutionary span from
a quite unique perspective. The same
issues and capital market trends that
affect Japan also affect Europe. Thus
the idea to discuss the European
housing finance industry in the more
accurate context of globalisation was
the other connection. In the face of
unrelenting pressure from the US
over the last 25 years (or more), the
overall [apanese culture and Japanese
investors in particular have shown a
strong affinity with Europe. Thus
Japan is one of the largest investor
bases for European mortgage bonds.
As funding alternatives continue to
widen, we hope to help drive Asian
investment to wealth of investment
opportunities in Furope as well as
help position European players to
benefit from it.

MFG: Toni, what did you learn from
the EuroCatalyst event last year and
did it change your perception of any
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Eurovision

issues or the way things should be
organised?

Moss: We learned two important
lessons within an hour: First, at 18.30
on day one we realised that we should
have had a chairman to keep the time
and continuity between sessions
because our time-keeping was awful!
Then, an hour later, when people
were STILL in the room talking to
each other about the day's sessions, |
realised that we were completely on
the mark. Although the last session
had ended, all of the delegates wanted
to continue discussing the issues that
had been brought up during the day.
So much research and thought had
gone into every single session, and in
many of them excluding the UK,
which the CML had put together,
there were definitely struggles to get
what we knew to be extremely impor-
tant information out in the public
domain. The volume of e-mail discus-
sions before and after those sessions
is unbelievable, which is why it is a
year-round event and not just three
days.

Organisational aspects are easily
improved, and after EuroCatalyst
2002 we hired personnel with experi-
ence in event production to handle
that aspect of the event. It's impertant
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